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Deal likely to have
been signed at less
'than 1.5 times the
co'ssalesof€8m
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Kolkata: Emami Ltd on Friday
announced the acquisition of
German personal care brand
Creme 21 to expand its focus on
international markets.

While the Kolkata-headquar-
tered Emami did not reveal the
deal value, it said that it has been
signed at less than 1.5 times of
Creme 21's sales of €8 million
(aboutRs64.5crore)andhasbeen
fundedfrom internal accruals.

Creme 214s.present in the skin
and body care segment such as
creams and lotions, shower gels,
sun care range and men’s portfo-
lio. Over 80% of the brand’s busi-
ness comes from the Middle East
and North Africa (MENA)region
and the rest from Germany and
other countries.

Emami Ltd director Harsha V
Agarwal said the acquisition of
Creme?21 hasastrongbusinessfit
as it operates in Emami’s focus
markets and chosen categories.
The company said this interna-
tional acquisition is in line with
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Gefm;ln PerSOnal
Care Brand Creme 21

the company’s strategy of pursu-
ing growth through inorganic
route. X

“We plan to leverage our exist-
4ng network of distribution and
infrastructuretogrowthebrand.
Creme 21 is an iconic German
brand.that has a high brand re-
call. With this acquisition, the
company would be able to enjoy
economies of scale due to addi-
tional businessbase,” hesaid.

‘With a gross margin of over
50%, Emami expects to take this
brand on an aggressive growth
trajectory. Theproductsareman-
ufactured by a third party in Ger-
many under an asset lean model,
‘itsaid. Creme 21 was acquired by
Antje J Willems Stickel in 2003
from Henkel.

Edelwelss Securities senior
vice president Abneesh Roy sdid

‘the products are available in

ecommerce sites like Amazon

and Flipkart in the country 7

“Since the current sale is at over
Euro 8 million, the acquisition
cost will be less than Euro 12 mil-
lion,” hesaid. :

Emami, qf late,’has been mak-
ing small Iacquisitions. In 2017
and 2018, ithad acquired stake in
two FMCG starts-ups - 30% in
Helios Lifestyle which owns the
male grooming brand ‘The Man
Company’, and 26% in Brillare
Science which haspremium hair
and skin care products for use in
salons,
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