A B

. Ve
emami

Emami to keep things warm this winter
With aggressive marketing & consumer offers

= Expects strong growth with winter brands
= Boroplus and Vasocare to lead from the front

Kolkata, November 27, 2017: Emami Ltd, India’s leading FMCG player with an annual turnover of over Rs
2500 Cr anticipates a bullish performance from its portfolio of winter brands viz. -BoroPlus and Vasocare. It
expects these brands to push sales during winter growing faster than the market.

Leading the pack is the house of BoroPlus brands, a trusted brand with a heritage of 40 years, that has
achieved a significant growth over the years aided by successful

brand extensions. Endorsed by Bollywood superstars Amitabh Winter Dhamaka from Emami!
Bachchan and Kangana Ranaut, the BoroPlus brand continues to

hold a strong 76% market share in the antiseptic cream category N New pack of 500 ml from

and is the #1 antiseptic cream in the world. BoroPlus Total Results

Moisturizing Lotion
For BoroPlus, one of the largest skin care brands, Emami Limited

will be going national with its new brand extension BoroPlus N National Launch of BoroPlus
Perfect Touch. It is a daily use deep moisturizing cream which Perfect Touch

keeps the skin healthy and soft. Bollywood actress Kangana

Ranaut has been roped in as the face to endorse this latest brand A New contemporary tub pack
extension of BoroPlus. With its non-sticky, non-oily 24 hr moisture from BoroPlus /

formula coupled with the goodness of ayurvedic herbs &

antiseptic action, the new BoroPlus Perfect Touch Soft Antiseptic Cream provides a perfect solution for
healthy, bright and fresh skin to women compared to the regular moisturizing creams which makes the face
look dark and oily. It can be applied to the skin for deep moisturization all day round such as after bath,
before stepping out and even before going to sleep at night.

It is available nationally in a pack size of 8ml & 20ml at price point Rs 10 & Rs 35, respectively.

Emami has aggressive marketing plans focusing both on urban and rural markets to boost up its winter sales
of its skincare brands. Coupled with various innovative campaigns, product sampling, consumer outreach
programmes and digital initiatives, Emami’s winter skincare brands would be introducing exciting price
points, contemporary packaging and amazing combo offers under the BoroPlus and Vasocare brands.

While BoroPlus Antiseptic Cream has launched a new contemporary tub pack format of 7 ml nationally in
just Rs 10, BoroPlus Total Results Moisturising Lotion
(Badam & Milk Cream variant) has also launched a new
value pack of 500 ml @ Rs 220. BoroPlus Lotions would be
advertised nationally across all mediums and endorsed by
Kangana Ranaut & Parineeti Chopra. On the other hand,
Vasocare, which marked Emami’s entry in petroleum jelly
based products, would be giving an interesting combo
offers to drive penetration in newer households.
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BoroPlus Zero Oil Zero Pimples Face Wash, the pimple solving expert from FMCG major Emami Limited, now
goes national after its successful test launch in Madhya Pradesh last year. Fresh Bollywood face Kriti Sanon
has been roped in as the brand ambassador. It is available in pack sizes of 15ml +3ml (extra) ,50ml + 10
ml(extra) and 80ml + 20 ml(extra) priced at Rs 15, Rs 55 and Rs 85, respectively, with a consumer offer of
20% extra on 15ml and 50ml and 25% extra on 80 ml.

Ms. Priti A. Sureka, Director, Emami Limited informed that, “This winter, we will be taking forward the
promotional strategies of our Boroplus brand in a complete 360° approach. There will be a formidable
presence in the modern trade and digital marketing for increased urban penetration. For our rural consumer
base, we will be taking the route of sampling/ melas/on-ground activations/ merchandizing etc. across
consumer touchpoints. We are confident of having a robust growth from the various consumer led & trade
promotions all through the season.”

Ms. Sureka further added, “We hope to leverage our strong distribution network across the country and
expand the market for this category. We expect this product range to grow across all demographic segments
in the current fiscal.”

About Emami Ltd

Emami: (NSE: Emami Ltd, BSE: 531162) Emami Ltd, founded in 1974, is one of India’s leading FMCG Companies engaged
in manufacturing & marketing of personal care & healthcare products.

With over 300 diverse products, Emami’s portfolio includes trusted power brands like Navratna, BoroPlus, Fair &
Handsome, Zandu Balm & Mentho Plus. In 2015, the Company acquired the business of ‘Kesh King’ and forayed into
the Ayurvedic hair & scalp care segment. Emami products are available in over 4.3 million retail outlets across India
through its network of 3200+ distributors and its global footprint spans over 60 countries including GCC, Europe, Africa,
CIS countries & the SAARC.

Emami has maintained a CAGR turnover of 13% over the last 5 years through its consistent business
performance. Emami is well known for its aggressive marketing powered by celebrity endorsements like Amitabh
Bachchan, Shah Rukh Khan, Hrithik Roshan, Shahid Kapoor, Madhuri Dixit, Kareena Kapoor Khan, Kangana Ranaut, Yami
Gautam, Juhi Chawla, Shruti Haasan, Shilpa Shetty, Bipasha Basu, Sonakshi Sinha, Parineeti Chopra, Tapsee Pannu, Pt.
Birju Maharaj, Milkha Singh, Mahendra Singh Dhoni, Sourav Ganguly, Mary Kom, Saina Nehwal, Sushil Kumar, Sania
Mirza etc over the years.

Emami Ltd is the flagship Company of the diversified Emami Group.

Please visit www.emamltd.in for further information.
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